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The information herein has been provided by
CliftonLarsonAllen LLP for general information purposes
only. The presentation and related materials, if any, do not
implicate any client, advisory, fiduciary, or professional
relationship between you and CliftonLarsonAllen LLP and
neither CliftonLarsonAllen LLP nor any other person or
entity is, in connection with the presentation and/or
materials, engaged in rendering auditing, accounting, tax,
legal, medical, investment, advisory, consulting, or any
other professional service or advice. Neither the
presentation nor the materials, if any, should be considered
a substitute for your independent investigation and your
sound technical business judgment. You or your entity, if
applicable, should consult with a professional advisor
familiar with your particular factual situation for advice or
service concerning any specific matters.
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CliftonLarsonAllen LLP is not licensed to practice law, nor
does it practice law. The presentation and materials, if any,
are for general guidance purposes and not a substitute for
compliance obligations. The presentation and/or materials
may not be applicable to, or suitable for, your specific
circumstances or needs, and may require consultation with
counsel, consultants, or advisors if any action is to be
contemplated. You should contact your CliftonLarsonAllen
LLP or other professional prior to taking any action based
upon the information in the presentation or materials
provided. CliftonLarsonAllen LLP assumes no obligation to
inform you of any changes in laws or other factors that
could affect the information contained herein.



Session CPE Requirements

®* You need to attend 50 minutes to receive the full 1 CPE credit.

* There will be 4 knowledge check questions throughout the

presentation. You must respond to a minimum of 3 to receive
the full 1 CPE credit.

**Both requirements must be met to receive CPE credit**



Learning Objectives

@ |dentify areas in your nonprofit that present an
' opportunity to infuse sustainability

— Recognize how to integrate sustainability to enhance
E@\ effectiveness, efficiency, and long-term success
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We are BRODIE

We are an international responsible business and We are here to drive three significant changes

sustainability advisory firm.

We work with some of the largest, most advanced companies
in the world across many sectors. We are helping them to ., e

:325;5;(;2&%;9 transformation of their business in the age of _~.- ‘ - ( /\\\\\\ .|
3

Our team has a unique blend of experience and expertise. |_ Loy _I y
BRODIE is a director-led proposition, which means all clients
work directly with at least one director of the business, all of
whom have worked on some of the highest-profile

Isustalnablllty strategy and communications programs of the Change Change Change for
ast two decades. )
corporate consumptio people
impact n
Help business Help brands Help
to reframe and re-wire for the organisations
re-orient its role age of protect the
in society sustainable human rights of
consumption the people they

BRODIE

rely on



Knowledge Check

What is the primary focus of your organization?
Environmental Conservation
Social Services
Education
Health
Others
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Knowledge Check

How familiar are you with the sustainability practices?
Very familiar
Somewhat familiar
Not very familiar
Not familiar at all
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Sustainability

"Sustainability is the

balance between the

environment, equity,
and economy.”

Sustainability is often
mistaken for being purely
environmental based
but...

in the business context sustainability touches on
the environment, social and governance

(ESG) topics that enable the business to operate
and the environment and society to thrive.

Sustainable business is about creating long-term
value without negatively impacting the
environment and society OR ideally trying to have
a positive impact on both.

The expectations in terms of sustainable
business practices differ around the world with
the EU and UK tending to expect more from
businesses than the US and other parts of the
world.

Sources: UCLA Sustainability


https://www.sustain.ucla.edu/what-is-sustainability/

Evolution of Sustainability

How companies go about making a positive impact, and the sustainability space in general, has evolved over the last decade.

Philanthropy

Companies using the

resources to support a social

cause or improve the we

of others. Common actions

include donations, eve

sponsorships, volunteering
etc. which were seen as

generous.

Corporate Social

ir

Ifare

Responsibility
A business model by which
companies make a concerted

effort to operate in ways that
nt enhance rather than degrade
society and the environment.
Doing good is the expectation.

Global Impact
Focus is on delivering wide
scale positive impact. Broader
significance beyond
immediate market or industry.
Less out of responsibility but
more about drive to do good
through the day to day
operations of the business.

Overtime sustainability has moved from being a bonus to a business imperative — shifting to a positive acknowledgment of the
opportunities presented by sustainable management.

Other common terminology:

( ESG

ESG, Environment, Social and
Governance, was originally coined to
help ethical investors decide how to
invest in companies against these
criteria and is commonly used by
investors. ESG has also
received backlash recently, especially

in the US where investors are more)

dubious

BRODIE

[ Sustainability

Business sustainability refers to a
company's efforts to reduce its
negative impact on the environment
and society through its operations. This
is commonly used but more popular in

the EU and UK.

10



Navigating the sustainability landscape

Assessing performance
Informing decision making
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Goals and principles that align well with the

purpose of non-profits

SUSTAINABL
DEVELOPMEN

3 GOOD HEALTH 4
AND WELL BEING

8 DECENT WORK AND g
ECONOMIC GROWTH

QO

13 14 S 16 o 16 fosim - [ 17 oinecou: [EETESPRTEES
——— -~ DEVELOPMENT
Dle | £ | ¥ | ¥ ES

BRODIE

Businesses should
uphold the elimination of  uphold the effective
discrimination in respect  abolition of child labour.
of employment and
occupation.

(€]

() Health and happiness

-4 Equity and local economy

B Culture and community
LT Land and nature

'Y Sustainable water

"] Local and sustainable food

53] Travel and transport
L J Materials and products

@] Zero waste

1
il Zero carbon energy



Knowledge Check

What is the biggest challenge your organization faces/expected to face
in implementing sustainable practices?

Lack of funding
Limited knowledge or expertise
Insufficient stakeholder engagement
Regulatory barriers
Other (please specify)
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Knowledge Check

How often does your organization engage with stakeholders (e.g.,
donors, volunteers, community members) on sustainability issues?

Always
Regularly
Occasionally
Never
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Thank you!

Srikanth Iyengar, Director, CLA
srikanth.iyengar@CLAconnect.com

Walker Wilkerson, Managing Principal, CLA
walker.wilkerson @CILAconnect.com

Hayley Baines-Buffery, Director, Brodie
hayley.bainesbufferyv@brodiepartners.com

CLAconnect.com
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https://twitter.com/CLAconnect
https://www.facebook.com/CliftonLarsonAllen
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